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Abstract: Customer Relationship Management (CRM) 
systems play a pivotal role in fostering customer 
engagement, improving sales, and enhancing overall 

business performance. The objectives of CRM system selection 
focus on aligning the system’s functionality with business 
goals, optimizing customer interactions, and ensuring 
scalability and integration with existing infrastructure. The 
types of CRM systems, including operational, analytical, and 
collaborative CRMs, are examined to provide a comprehensive 
understanding of their specific use cases and benefits.
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